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FMCG Business Plan

FMCG Brands & Distribution
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FMCG Brand Launch Plan

Brand Positioning & Proposition

e Category Entry Analysis

Go-To-Market Strategy
Product / SKU Feasibility Study

Sales & Distribution Org Structure

g TATS-HETAd ANTE9 & | fRed T T aregait (e & Jaef 0 19ray § Iise it | 9o, TSR i gHramd e 3T 907 & S99
TEAT & — AT T & WTTHRI0r F qegriae i1 |

AiSevak.in gFT &9 — ABL Digital Technologies &t Ie0Tg | e & {7 T=TE-E=Tfeia sATadT s &4t |



