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1. Executive Summary

This plan sets out an Event & Crowd-Security Services business in India — providing crowd management,
access control, stage-front and barrier security, artist and VIP protection, venue security and crowd-
safety planning for concerts, festivals, sporting events, exhibitions, weddings, corporate events and nightlife

venues.

Live events in India have grown substantially in scale and frequency — concerts, festivals, sporting fixtures and large social
gatherings that routinely assemble thousands of people in temporary spaces. Every one of them requires security, and

organisers cannot maintain the manpower themselves for events that happen a few times a year.

This business inverts the economics of every other model in the security vertical. Manned guarding deploys the
same person at the same post for years, and the challenge is retention. Event security deploys two hundred people for
one night and none the next — it is a deployment-surge business with no steady annuity, extreme demand
lumpiness, and a core operational capability that is entirely different: the ability to mobilise a large, trained, verified
crew at short notice and stand it down the following morning. Nobody can carry three hundred people on payroll for
occasional work, which means the real asset is not a workforce but a retained, trained and verified panel that can be called

upon — and building that panel is the whole business.

And the risk is fundamentally different from every other security business — it is crowd safety, not theft. When
guarding fails, something is stolen. When event security fails, people are crushed. Crowd disasters at Indian religious
gatherings, stadiums and concerts are a matter of documented record, and they arise from density, flow and egress failures
rather than from criminality. Crowd management is a genuine technical discipline — occupancy limits, flow rates,
holding areas, egress capacity, pinch points, barrier geometry — and it is one this trade largely does not practise. The
industry's default model, which is to hire large men for the night, is a crowd-safety liability rather than a
crowd-safety solution. This plan is built on the opposite premise: trained crowd marshals, documented crowd plans, and a
training academy that produces the panel it deploys. It models a business requiring X85 lakh (335 lakh promoter + X15 lakh
term loan + X35 lakh working-capital finance), moving from 3.7 crore revenue and a 10 lakh loss in Year 1 to 8.2
crore revenue and 49 lakh profit by Year 3. (Event security; events x crew X shift rate, surge-capability- & safety-

driven — figures illustrative.)

2. Business Description, Vision & Legal Structure

Concept: An event & crowd-security services company - trained crowd marshals, access control, stage-front and barrier

teams, VIP protection and crowd-safety planning, delivered from a retained trained panel with in-house training capability.
Vision: To be the firm organisers call when the crowd actually matters - planned properly, marshalled calmly, everyone

home safely.

Mission: Plan the crowd before we staff it, train every person we deploy, de-escalate rather than confront, and never let an

event exceed what its exits can handle.

Legal structure options

¢ Private Limited — recommended: PSARA licensing, event-organiser and venue contracts, public-liability insurance at
meaningful limits, and the liability profile of crowd work all sit better in a company.
e LLP / Proprietorship — possible at a small local scale, but weak for corporate organiser empanelment and for

insurance placement.



Regulatory anchor: PSARA licensing state-by-state with police verification of every deployed person — which is
materially harder in a panel model than in a fixed-deployment agency, and is precisely where under-resourced operators cut
corners. Events themselves require police permission, venue and fire NOC, and adherence to venue occupancy
limits, with the security provider expected to advise the organiser on crowd capacity rather than simply staff whatever
number is sold. Labour statutes apply to deployed crew — PF, ESI and minimum wages — and the engagement basis of
panel personnel must be structured honestly, since treating regularly-deployed workers as casual to avoid statutory
cost is both a liability and a common practice in this trade. Use of force is the sharpest legal exposure: bouncers and
crowd staff who restrain or eject patrons operate within ordinary criminal law, have no special powers, and several states
have moved toward regulating the trade after assault allegations at nightlife venues. Add public-liability and event insurance

at limits proportionate to crowd size, and workmen's compensation for crew.

3. Promoter & Ownership

Led by a promoter with event-security, police, armed-forces or large-venue operations background. Two competences
decide outcomes: crowd-safety planning — reading a venue for capacity, flow and egress before deciding headcount — and
panel management, which is the ability to recruit, train, verify and reliably call up hundreds of people who are not
employees. The core team is small; the deployed strength is large and temporary. Crowd-safety competence, panel
reliability, incident record & de-escalation culture are the differentiators. Ownership, equity & any partner are editable

inputs.

4. Market Analysis — India

Demand is driven by growth in live entertainment, festivals, sporting events, large weddings, exhibitions and nightlife,
alongside tightening expectations from police and venue authorities following crowd incidents. Demand is event-
volume-, season- & enforcement-driven. The market rewards crowd competence, reliable mobilisation & incident-free

record; it is episodic, seasonal & reputation-sensitive.

Demand drivers

¢ Live entertainment growth — concerts, music festivals and touring productions across more cities.

¢ Sporting events & leagues with recurring fixture calendars and stadium requirements.

e Large weddings & social events, particularly destination and celebrity functions requiring access control and privacy.
« Exhibitions, conferences & brand activations needing access management rather than muscle.

« Regulatory attention after crowd incidents — police and venue authorities increasingly require documented crowd

plans, which favours providers who can produce them.

Market sizing (illustrative framing)

TAM Indian event & crowd-security services Growing with live events
SAM Regional event calendar & venue relationships Serviceable
SOM (Yr 1-3) Events served & trained panel strength Scaling with panel

Target segments

e Concert promoters, festival organisers & touring productions.



e« Event management firms & wedding planners (repeat B2B channel).
e Stadiums, arenas, convention centres & venues on retained arrangements.

o Corporates for large activations, exhibitions & conferences.

Nightlife venues, clubs & hospitality on ongoing engagements.

5. Competition & Competitive Advantage

Landscape: general security agencies extending into events, local suppliers of "bouncers" assembled ad hoc, event firms
sourcing crowd staff informally, and a small number of specialist crowd-security providers. The bulk of the market is

untrained and assembled per event, which is both the industry's failing and the clearest opening for a firm that does it

properly.

The business's edge

« Crowd-safety planning as a deliverable — capacity assessment, flow and egress analysis, barrier layout and
emergency plan, produced before headcount is quoted.

o Trained panel rather than assembled crew — the same faces returning, briefed and certified, instead of strangers
hired the previous evening.

o De-escalation culture — crowd marshals trained to manage rather than confront, which reduces both incidents and
the legal exposure that follows them.

« Mobilisation reliability — the ability to field the promised strength, on time, for a date that cannot move.

« Documentation — verified personnel records, briefing logs and incident reports that satisfy police, venue and insurer

expectations.

6. Services & Revenue Model

Concert, festival & large-event crowd security Crew x shift rate + supervision Core volume
Wedding & social event security Per event / per crew Seasonal
Corporate event, exhibition & conference security Per event / per day Calendar-spread
Venue & nightlife retained security Monthly retainer The only annuity
Crowd-management planning, consulting & training Project fee / per course Margin & differentiation

Revenue is events x crew deployed x shift rate, with supervision and planning charged above it. Two features deserve
attention. Trained crowd marshals command a genuine premium over generic deployment — an organiser who has
experienced a badly-managed gate understands the difference, and this is where margin lives rather than in headcount
volume. And venue retainers, though small, are disproportionately valuable: they are the only recurring revenue in
an otherwise entirely episodic business, they keep the panel active between event peaks, and they provide a predictable

base against which fixed costs can be carried.

7. Go-to-Market — Organisers & Panel

This business must be built on two sides simultaneously — a client pipeline is useless without the crew to serve it, and a

panel that is not deployed will not stay available.



Winning work

o Promoter and event-firm relationships — the highest-frequency repeat buyers, who plan calendars months ahead.

 Venue retainers for stadiums, arenas and clubs, providing base load.

o Crowd-plan-led selling — offering the safety plan as the entry point, which differentiates immediately from headcount
quotes.

¢ Police and authority credibility — providers whose documentation satisfies permission requirements get

recommended.

Building the panel

« Continuous recruitment and verification — police verification completed before first deployment, without exception.

¢ In-house training and certification — crowd management, de-escalation, emergency response, first aid.

« Reliable and prompt payment — panel members work across several providers and go first to whoever pays without
argument.

e Season planning — securing availability commitments ahead of peak dates.

Sales approach

Lead with the crowd plan rather than a rate card —» win promoter and venue relationships that repeat - hold venue
retainers to keep the panel engaged between peaks — grow training and consulting revenue, which both earns margin and
feeds the panel - build a reputation for incident-free delivery, which is the only credential that matters when an organiser
is choosing who manages twenty thousand people. The discipline to hold is refusing to staff an event to a number
the venue cannot safely hold. An organiser who has sold more tickets than the exits can clear is asking the security

provider to legitimise an unsafe event, and the correct answer — in writing — is no.

8. Operations Plan (planning, mobilisation & delivery)

 Crowd-safety planning: venue recce, occupancy and density assessment, entry and egress capacity, flow routes,

holding and buffer areas, barrier and pit layout, emergency and evacuation plan, medical and police interface.

Deployment design: crew numbers derived from the crowd plan rather than from the client's budget, supervisor

ratios, post allocation and shift structure.

Panel mobilisation: call-up against confirmed availability, buffer for no-shows, transport, uniforms and accreditation.

Briefing: event-specific briefing before every deployment covering layout, escalation, prohibited actions and evacuation

— the single most valuable thirty minutes of the day.

Live operations: control point, radio discipline, crowd monitoring at pinch points, incident logging, coordination with

organiser, medical and police.

Post-event: debrief, incident reporting, panel payment within committed timelines, learnings into the next plan.

Event cycle

m Activity m

Assess Venue recce & crowd plan Plan completed before quote
Quote Crew derived from plan Conversion / rate realisation
Mobilise Panel call-up & logistics Turn-up vs. committed strength

Brief Event-specific briefing Briefing coverage %



Deliver Crowd marshalling & access control Zero crowd-safety incidents

Settle Debrief, report, pay panel Panel payment timeliness

The most dangerous moment in event security is not during the event but during the quotation. An organiser
working to a budget asks for eighty people; the crowd plan says one hundred and twenty. Agreeing to eighty wins the job
and creates an under-marshalled crowd — and if something goes wrong, the provider who accepted the reduced number is
answerable for having done so. The professional position is to state the required strength in writing, and to
decline the engagement if the organiser will not staff to it. This costs work, and it is the single clearest line between
a crowd-safety business and a manpower-supply business dressed as one. The same logic applies to capacity: if ticket sales

exceed what the venue's exits can clear, no quantity of security personnel makes that event safe.

9. Regulatory, Licences & Compliance (India)

« PSARA licence from each State Controlling Authority, with police verification of every deployed person —
considerably harder to maintain across a rotating panel than a fixed deployment, and the point at which under-
resourced operators cut corners.

o Event permissions: police permission, venue and fire NOC, occupancy limits, noise and timing norms — the security

provider is expected to advise on crowd capacity, not merely staff a number.

Labour: PF, ESI and minimum wages for deployed crew; the engagement basis of panel personnel must be
structured honestly, since classifying regularly-deployed workers as casual to avoid statutory cost is a widespread
practice and a real liability.

o Use of force: crowd staff have no special legal powers; restraint or ejection is governed by ordinary criminal law,
and excessive force is an offence. Several states have moved toward regulating the trade following assault allegations
at nightlife venues.

* Insurance: public liability at limits proportionate to crowd size, event insurance, workmen's compensation for crew.

Records: deployment registers, briefing records, incident logs — the documentation that supports the provider if an

incident is investigated.

10. Organisation & Manpower Plan

ROIe (core team) ---

Promoter / managing director

Crew supervisors (on roll) 10 16 22
Event security managers & crowd planners 6 10 14
Panel recruitment & training 4 7 9
Business development 3 5 7
Control room & operations 3 5 6

Admin, accounts & credit

TOtaI (core' on rou) nmm

Trained panel available (deployed per event, in crew cost line) ~600 ~1,000 ~1,400



The core team is deliberately small and the panel large. The supervisor cadre is kept on roll because supervision
quality cannot be sourced per event — a trained supervisor leading twenty panel members is what converts a

temporary crew into a managed operation.

11. Implementation Timeline & Milestones

m_

Setup Month 0-4 PSARA licence, training setup, supervisor cadre, initial panel of trained personnel
Ramp Month 4-12 ~180 events, panel to ~600; X3.7cr revenue, X10L loss

Grow Year 2 ~290 events, venue retainers; 35.9cr, X17L profit

Scale Year 3 ~400 events, panel ~1,400; X8.2cr revenue, I49L profit

12. Financial Plan (lllustrative)

All figures are illustrative model assumptions for an Indian context, shown so the promoter can replace them with live rates.
They are not projections of guaranteed results. Revenue is gross billing. Events served, crew per event, shift rate

realisation, panel availability & retainer base are the levers.

12.1 Project cost & means of finance

capital reqUirement _

Working capital (crew payment float against receivables) 40,00,000
Training setup, equipment & certification capability 15,00,000
Uniforms, communication sets, barricades & crowd equipment 12,00,000
Vehicles & supervisory mobility 8,00,000
Office, control room & IT 6,00,000
PSARA licensing, certifications, deposits & launch 4,00,000
Working-capital finance 35,00,000
Promoter contribution 35,00,000
Term loan 15,00,000

12.2 Projected Profit & Loss (3 years)

_

Concert, festival & large-event crowd security 1,40,00,000 2,20,00,000 3,00,00,000
Wedding & social event security 80,00,000 1,25,00,000 1,70,00,000
Corporate event, exhibition & conference security 70,00,000 1,10,00,000 1,55,00,000

Venue & nightlife retained security 55,00,000 90,00,000 1,25,00,000



Crowd-management planning, consulting & training 25,00,000 45,00,000 70,00,000

3'70’00'000 5’90’00'000 8'20’00'000

Crew payments, statutory & event staffing 2,52,00,000 3,95,00,000 5,41,00,000
Salaries (core team, supervisors, planners) 42,00,000 58,00,000 76,00,000
Equipment, uniforms, transport & event logistics 24,00,000 34,00,000 44,00,000
Training, certification & panel management 22,00,000 30,00,000 38,00,000
Office, overheads, insurance & selling 18,00,000 26,00,000 34,00,000
Bad debts & credit losses 12,00,000 18,00,000 24,00,000
Depreciation, interest & other 10,00,000 12,00,000 14,00,000

Total expenses 3,80,00,000 5,73,00,000 7,71,00,000
Net profit / (loss) before tax (10,00,000) 17,00,000 49,00,000

Net margin (2.7%) 2.9% 6.0%
Crew cost as % of revenue 68.1% 67.0% 66.0%
Retainer & consulting share of revenue 21.6% 22.9% 23.8%
Events served (approx.) ~180 ~290 ~400

12.3 Unit economics & break-even

o Crew cost at 66-68% of revenue is materially better than manned guarding's 85%, because event work
commands premium per-shift rates and because planning, supervision and consulting carry margin above the
deployment. The panel model also avoids carrying idle headcount between events, which is what makes those rates
achievable.

* Training is a revenue-generating investment, not welfare: a trained crowd marshal is billable at a genuine
premium, and the training capability simultaneously produces the panel, differentiates the pitch and reduces incident
risk. It earns three times over.

+ Retainers and consulting carry the fixed cost: at 22-24% of revenue they are the only predictable income in an
episodic business, and they are what allows a supervisor cadre and planning team to be maintained through quiet

months.

Seasonality is severe: the festival, wedding and concert calendar concentrates events into particular months, and the
core team is paid all twelve. Break-even must be assessed annually, and off-season cash cover budgeted from peak
surplus.

« Break-even: approached in Year 2 as event volume and retainers build. Margins expand with trained-crew premium,

retainer share & consulting rather than with crew volume.

12.4 Projected Cash Flow — Year 1 (quarterly, illustrative)

Particulars (¥) mmmm

Opening balance 40,00,000 30,00,000 24,00,000 20,00,000
Collections 78,00,000 88,00,000 1,00,00,000 92,00,000

Crew payments, salaries, logistics, overheads & loan servicing 88,00,000 94,00,000 1,04,00,000 88,00,000



Closing balance 30,00,000 24,00,000 20,00,000 24,00,000

The cash cycle has a sharp asymmetry that governs this business. Panel members expect payment within days
of an event — often the same week — because that is the basis on which they accept the work, and a provider
who pays late loses the panel to competitors immediately, permanently and at exactly the wrong moment. Meanwhile the
clients are frequently event management firms and promoters who themselves collect from brands and sponsors
on 60-90 day terms, and who pass that delay downstream. The provider therefore funds the gap on the one cost it
absolutely cannot defer. Two disciplines follow: negotiate advances from organisers — customary in event work and
worth insisting on — and enforce credit limits on event firms, whose own cash position can be precarious. Season

concentration means peak-quarter surplus must be reserved to carry the core team through quiet months.

12.5 Key Performance Indicators to Monitor

o Safety: crowd-safety incidents (target zero); crowd plans completed before quotation; events declined for unsafe

capacity; use-of-force incidents and complaints.

o Panel: trained and verified panel strength; turn-up rate against committed strength; repeat-deployment rate;

police verification completion; panel payment timeliness.

o Commercial: events served; average crew per event; shift-rate realisation; retainer and consulting share of

revenue; repeat-organiser share.

o Finance: advance received before event; collection days by client type; off-season cash cover; bad debt %.

13. Funding Requirement & Bankability

Total ask: 35 lakh working-capital finance plus ¥15 lakh term loan against X35 lakh promoter contribution. This is a
light-capital business and the requirement is modest, suiting MSME and CGTMSE routes. There are essentially no
hypothecable assets, so a lender should read the event pipeline, venue retainers and organiser relationships as the
substance. Three points deserve directness. The working-capital need arises from a timing asymmetry, not from
inventory — crew must be paid within days while event firms pay in months — so a revolving facility against book debts is
the right instrument. Year 1's 10 lakh loss reflects building a trained panel and supervisor cadre ahead of the
event volume that carries them. And the material risk here is not commercial but safety: a crowd incident at a
served event would end the business's reputation and could carry liability beyond insurance, so a lender assessing this
proposition should look at crowd-planning capability, training records and public-liability cover as seriously as at the order
book.

13.1 Funding utilisation

Working capital (crew payment float against receivables) 40,00,000 47.1%
Training setup, equipment & certification capability 15,00,000 17.6%
Uniforms, communication sets, barricades & crowd equipment 12,00,000 14.1%
Vehicles & supervisory mobility 8,00,000 9.4%
Office, control room & IT 6,00,000 7.1%
PSARA licensing, certifications, deposits & launch 4,00,000 4.7%



14. Risk Analysis & Mitigation

_ Mitigation

Crowd-safety incident —
crush, stampede or

evacuation failure

Excessive force by crew —

assault allegation

Panel failing to turn up

Verification shortcuts under time

pressure

Organiser pressure to under-staff

or exceed capacity
Payment delay from event firms

Severe seasonality against year-

round core cost

Statutory misclassification of

panel personnel

Reputation loss from one

publicised incident

Demand shock halting live

events

15. SWOT Analysis

Crowd plan before quotation; crew derived from the plan not the budget; occupancy and egress
assessment; trained marshals at pinch points; emergency and evacuation drill; medical and

police coordination; decline events staffed below the required strength, in writing

De-escalation training as the core curriculum; clear rules on restraint and ejection; supervisor
presence at contact points; body-worn or venue CCTV where available; immediate incident

reporting; remove offenders from the panel permanently

Confirmed availability with buffer; prompt payment as the primary retention tool; repeat-
deployment relationships; contingency panel for peak dates; never commit strength that has not

been confirmed

No deployment before police verification completes, without exception; maintain a verified pool

larger than typical demand so shortcuts are never necessary

State required strength in writing; decline the engagement if not met; refuse to legitimise an

event whose ticket sales exceed safe egress capacity

Advances from organisers as standard; credit limits per client; assess event-firm financial health;

stop-work protocol on overdue accounts

Venue and nightlife retainers as base load; corporate and exhibition work on a different calendar;

reserve peak surplus for off-season

Structure engagement honestly with PF/ESI where applicable; do not rely on casual classification

for regularly deployed workers

Incident-free record is the core credential; documented plans, briefings and logs; transparent

post-incident cooperation

Lean core team; retainer base; consulting and training revenue independent of event volume

Strengths

Weaknesses

Better crew-cost ratio than fixed guarding through premium
event rates; panel model avoids carrying idle headcount;
training capability differentiates, earns revenue and reduces
risk simultaneously; light capital requirement; crowd-planning
competence is genuinely scarce; retainers provide a base in an

episodic market.

Entirely episodic with severe seasonality; no annuity beyond
modest retainers; panel must be paid in days while clients
pay in months; verification burden across a rotating pool;
catastrophic safety exposure; reputation is fragile to a single

incident.



Opportunities Threats

Growing live-entertainment and festival calendar; sporting Untrained low-cost operators undercutting on rate; event firms
leagues with recurring fixtures; venue retainers and stadium sourcing crew informally; a crowd incident at any served event;
contracts; crowd-safety consulting as a distinct service; training regulatory action on the bouncer trade; event-firm payment
academy monetising the industry's own skill shortage; defaults; demand shocks halting gatherings.

destination weddings; regulatory tightening favouring

documented providers.

16. Recommended AiSevak Tools for This Business

This event & crowd-security business would use AiSevak's Security vertical tools in operations:

Safety: crowd-plan templates & capacity/egress calculators, required-vs-quoted strength tracking, incident and

use-of-force logging.

Panel: trained-panel register with verification currency, availability confirmation & turn-up-rate tracking, training and

certification records.
Events: event calendar & crew allocation, briefing coverage, debrief and post-event reporting.

Finance: advance-received tracking, panel payment timeliness vs. client collection days, off-season cash-cover

planning (with Finance and Events verticals).

Practice: Business Plan, break-even and event-economics tools to model the business.

17. Key Assumptions & Notes

Event & crowd-security services: crowd management, access control, stage-front/barrier teams, VIP protection, venue
security and crowd-safety planning for concerts/festivals/sport/weddings/corporate events/nightlife; revenue = events x
crew x shift rate + supervision + planning.

THIS INVERTS THE ECONOMICS OF EVERY OTHER SECURITY MODEL — it is a DEPLOYMENT-SURGE business.
Guarding deploys the same person at the same post for years and the challenge is retention; event security deploys200
people for one night and none the next. No annuity, extreme lumpiness, and the core capability is mobilising a
large trained verified crew at short notice and standing it down next morning. Nobody carries 300 people on
payroll for occasional work, so the real asset is not a workforce but a RETAINED, TRAINED, VERIFIED PANEL —
and building that panel IS the business.

THE RISK IS CROWD SAFETY, NOT THEFT. When guarding fails something is stolen; when event security fails,
people are crushed. Crowd disasters arise from density/flow/egress failures, not criminality. Crowd management is
a genuine technical discipline (occupancy, flow rates, holding areas, egress capacity, pinch points, barrier geometry)
that this trade largely does not practise — and the industry's default model of hiring large men for the night is a
crowd-safety LIABILITY, not a solution.

THE MOST DANGEROUS MOMENT IS THE QUOTATION, NOT THE EVENT. The organiser's budget says 80 people;
the crowd plan says 120. Agreeing to 80 wins the job and creates an under-marshalled crowd, and the provider who
accepted the reduced number is answerable for it. State the required strength IN WRITING and decline the
engagement if the organiser won't staff to it — this costs work and is the clearest line between a crowd-safety
business and a manpower-supply business dressed as one. Likewise: if ticket sales exceed what the exits can clear, no
quantity of security personnel makes that event safe.

USE OF FORCE is the sharpest legal exposure — crowd staff have NO special powers, restraint/ejection sits under

ordinary criminal law, and several states have moved to regulate the trade after nightlife assault allegations. De-



escalation training is both the differentiator and the risk control. Remove offenders from the panel
permanently.

Crew cost 66-68% of revenue is materially better than guarding's 85% — event work commands premium shift
rates, planning/supervision/consulting carry margin above deployment, and the panel model avoids idle headcount.
Training earns three times over: billable premium, produces the panel, reduces incident risk. Retainers
(venue/nightlife) though small are disproportionately valuable — the ONLY recurring revenue, keeping the
panel active between peaks and carrying fixed cost through quiet months.

SHARP CASH ASYMMETRY: the panel expects payment within DAYS of an event (that's the basis they accept
work on, and paying late loses them to competitors immediately, permanently and at the worst moment) while clients
are often event firms/promoters who themselves collect at 60-90 days and pass the delay downstream — so
the provider funds the gap on the ONE cost it absolutely cannot defer. Negotiate organiser ADVANCES (customary in
event work) and enforce credit limits on event firms whose own cash position can be precarious. PSARA verification
across a ROTATING panel is much harder than for fixed deployment and is exactly where under-resourced operators cut
corners — maintain a verified pool LARGER than typical demand so shortcuts are never necessary. Severe seasonality —»
assess break-even ANNUALLY and reserve peak surplus. 85L, ~180-400 events, panel ~600-1,400, rev 3.7-8.2cr.

Figures illustrative, exclude GST.

» Use these tools now — free on AiSevak

Every tool referenced in this plan is available on aisevak.in. Open the Security toolkit to browse and use them all at

https://aisevak.in/verticals/security — or go straight to any specific tool at https://aisevak.in/service/<tool-name>.

No signup needed to explore; each tool guides you step by step.


https://aisevak.in/verticals/security
https://aisevak.in/verticals/security

